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H O W  I  W O R K

I DON’T JUST
MAKE LOGOS.
I DON’T JUST
MAKE POSTS.
I BUILD THE
SYSTEM THAT
CONNECTS THEM.
Identity, packaging, campaigns and social content designed
as one visual language, so a brand looks like itself wherever
it appears.
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FROM JORDAN.
DESIGNED FOR
THE WORLD.

Bilingual brand systems, Arabic and
English, built in Jordan for clients across
the region and beyond.

Jordan
Where the work is made

The world
Where the brands live

A R  /  E N
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FROM LOGO TO
EVERYDAY
COMMUNICATION.

B R A N D I N G ,  A D V E RT I S I N G  A N D  S O C I A L  M E D I A

I develop visual identities and carry them through
packaging, advertising and social media. My work
combines visual direction with the day-to-day
coordination needed to deliver a consistent
brand.

0 1 LO G O  &  I D E N T I T Y

A clear visual foundation
Logo concepts and refinements, typography, colour and a
recognisable graphic language.

0 2 B R A N D  &  PA C K A G I N G

Design across touchpoints
Identity applications, packaging artwork, menus and
branded materials.

0 3 C O N T E N T  &  C A M PA I G N S

A consistent public presence
Social posts, campaign adaptations, product compositions
and AI-assisted visual creation.
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WHAT  MEDRIVES
A good brand isn’t louder. It’s clearer, and it stays that way across every

touchpoint.

01

Clarity
One glance should be enough to understand the
brand.

02

Consistency
Every post, pack and page speaks in the same
voice.

03

Craft
Files finished for print and screen, not only for the
pitch.
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Selected work
A  G U I D E  TO  T H E  P O RT F O L I O

01 Food & beverage 07

02 Advertising campaigns 71

03 Beyond food 80

04 AI & creative workflow 134
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FOOD & 0 1  /  C H A P T E R  ·  PA G E S  0 8 – 7 0

Restaurants, cafés, desserts, healthy food
and packaging.

BEVERAGE.
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[01]

Grams
A bold identity for healthy food.

Abdullah Al-Fayez Food & beverage 08



[01]

Grams: made to take away
G R A M S

Packaging, branded tape and paper bags.
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[01]

Grams: food in focus
G R A M S

Campaign visuals and mobile social applications.
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[02]

Crêpeaholic
A playful identity across languages.
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[02]

Crêpeaholic: made for social
C R Ê P E A H O L I C

Promotional content built around the brand.
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[03]

Healthy Nutrition
A fresh visual system for healthy meals.
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[03]

Healthy Nutrition: everyday content
H E A LT H Y  N U T R I T I O N

Product graphics, meal offers and social applications.
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[04]

Rosine
Chocolate

C O N F E C T I O N E RY  ·  PA C K A G I N G  A RT W O R K

Packaging applications developed
around the Rosine Chocolate identity.
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[05]

Tamra Twist
D AT E S  &  C O N F E C T I O N E RY  ·  PA C K A G I N G  A RT W O R K

Packaging artwork for three stuffed-date flavours.
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[05]

Tamra Twist:
second
option

TA M R A  T W I S T  ·  A LT E R N AT I V E  C O N C E P T

A second option for the main
packaging: front and back panels for
the peanut butter, almond butter and
tahini-cocoa boxes, with the flat sleeve
layouts.
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[06]

SnackTock
F O O D  &  B E V E R A G E

Logo, mascot and brand applications
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Approved logo Mascot expressions Additional route 01 · not adopted

Additional route 02 · not adopted Additional route 03 · not adopted

[06]

SnackTock: logo system
S N A C KTO C K  ·  LO G O  A N D  M A S C O T

Three additional logo routes presented to the client and not adopted,
shown beside the approved logo and its colour variants.
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[06]

SnackTock: colour, type and pattern
S N A C KTO C K  ·  B R A N D  S YS T E M

Palette, yellow chips photography, Ropa Sans typography and repeat
patterns.
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[06]

SnackTock: applications
S N A C KTO C K  ·  B R A N D  A P P L I C AT I O N S

Pin badges, street signage, app icon, stationery set and an oversized
logo close.

Abdullah Al-Fayez Food & beverage 21



[07]

Vita Station
H E A LT H Y  F O O D

VITA identity concept
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[08]

SLITEAT

H E A LT H Y  F O O D

Meal packaging concept
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[08]

SLITEAT:
identity and
bag

S L I T E AT  ·  I D E N T I T Y  E L E M E N T S

The wordmark, the Workout Eat Repeat
voice, a circular text pattern and the
paper-bag concept.
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[09]

Fitness
Square
Meals

A B D U L L A H  A L S U L A M I  P R O J E C T

Healthy meal social content
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[09]

Fitness
Square:
meals and
juices

F I T N E S S  S Q U A R E  M E A L S  ·  P R O D U C T- L E D  S O C I A L
P O S T S

Meal boxes, bottled juices and the new
menu, shot and laid out for the feed.
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[09]

Fitness
Square: food
in focus

F I T N E S S  S Q U A R E  M E A L S  ·  P H O TO - L E D  S O C I A L
P O S T S

Juice, meal-prep and menu posts where
the food carries the frame.
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[09]

Fitness Square: offers and campaigns
F I T N E S S  S Q U A R E  M E A L S  ·  C A M PA I G N  P O S T S

Offer, Founding Day and app-launch posts, each with its own art
direction.
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[09]

Fitness
Square:
Ramadan and
stories

F I T N E S S  S Q U A R E  M E A L S  ·  S E A S O N A L  P O S T S  A N D
S TO R I E S

Ramadan posts, a Flag Day story and
conversational salad posts.
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[09]

Fitness
Square: meal
cards

F I T N E S S  S Q U A R E  M E A L S  ·  M E N U  C A R D S

A repeatable card system with calories,
macros and price for each meal.
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[10]

La Boutique
de Salads

H E A LT H Y  F O O D

Product compositions and social media
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[11]

JO.LION

S C O P E

Social media posts

Delivery-app promotion (Talabat)

Arabic headline lettering

Food and lifestyle photography direction

S O C I A L  M E D I A  D E S I G N

burgers
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[11]

JO.LION: more posts
J O . L I O N  ·  S O C I A L  M E D I A  D E S I G N

Talabat delivery poster, a lifestyle scene and a customer portrait.
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[12]

Shawarma
Shaker —
Menu

R E S TA U R A N T  C O M M U N I C AT I O N

Menu layout and product presentation
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[12]

Shawarma
Shaker

S H AWA R M A  S H A K E R  ·  S H AWA R M A

National Day offer posters in a kraft-
and-check pattern, with photo-led posts
for the menu, delivery and the
shawarma counter.
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[12]

Shawarma Shaker: stories
S H AWA R M A  S H A K E R  —  M E N U  ·  R E S TA U R A N T  C O M M U N I C AT I O N

Story tiles for offers, menu and delivery apps, the wayfinding signpost
and the branch-list story.
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[13]

Wich

S A N D W I C H E S

Social media design
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[14]

HMMMB

B U R G E R S

Delivery campaign and product content
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[15]

Have Eggs
S TO RY  D E S I G N

breakfast
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[16]

Bite em
S O C I A L  G R A P H I C S  A N D  S TO RY  D E S I G N

fast food
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[17]

Blanca

S O C I A L  M E D I A  D E S I G N

pizza
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[18]

BKG & Ribal Burger
FA S T  F O O D

Product and lifestyle campaign artwork
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[19]

Pasta Tutti
Giorni

I TA L I A N  F O O D

Social media and seasonal promotion
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[19]

Pasta Tutti Giorni: more posts
PA S TA  T U T T I  G I O R N I  ·  S O C I A L  M E D I A

Ramadan greetings built on the crescent and star, and a plated shrimp
post with circular lettering.
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[20]

Nawa

P R O D U C T  C A M PA I G N  L AYO U T

baklava and chocolate
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[21]

Lokma Bay

D E S S E RT S

Product and promotional social content
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[21]

Lokma Bay:
more posts

LO K M A  B AY  ·  S O C I A L  M E D I A

Brand-led posts: the “we are the best”
hero, graduation boxes, tic-tac-toe
donuts and the balloon post.
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[22]

Boo
C A M PA I G N  P R E S E N TAT I O N

ice cream and drinks
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[23]

OLI

S O C I A L  M E D I A  D E S I G N

olive oil
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[23]

OLI:
Ramadan
banners

O L I  ·  W E B  B A N N E R S

Five wide banners placing the OLI bottle
in kitchen and table settings.
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[23]

OLI: product
photography

O L I  ·  S O C I A L  P O S T S

Bottle-led posts set in olive groves, on
bread, on the table and in a shopping
basket.
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[23]

OLI: recipes
and
education

O L I  ·  C O N T E N T  S E R I E S

Did-you-know cards, recipe-of-the-day
posts and olive-grove lifestyle images.
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[23]

OLI: offers and packaging
O L I  ·  O F F E R  P O S T S  A N D  PA C K A G I N G

The 12-bottle bundle, the 2 x 4L tin offer, the tin pack and the logo sheet.
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[23]

OLI: tins,
offers and
Friday

O L I  ·  O L I V E  O I L

Four-litre tins, the OLI Friday bundle, a
single-bottle hero and wide banners for
the delivery apps.
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[24]

Al Attar
T E A  &  H E R B S

A PACKAGING CONCEPT FOR
MINT TEA.
Product packaging that uses a clear hierarchy, a
fresh colour palette and botanical details.
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[24]

Al Attar: botanical identity
A L  AT TA R  ·  I D E N T I T Y

The Al Attar logo on teal and a ten-colour badge set built on one
ornamental frame.
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[24]

Al Attar: flavours and packaging
A L  AT TA R  ·  PA C K A G I N G

Mint and pomegranate boxes: one shared language, distinct flavour
identities.
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[24]

Al Attar: a second direction
A L  AT TA R  ·  A LT E R N AT I V E  C O N C E P T

An alternative logo and box concept built on ochre, spice and warm light.
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[25]

West Bar

C A F É

Drinks, food and social communication
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[26]

Trov
C A F É

Dessert, drinks and service communication
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[27]

Rift

S P E C I A LT Y  C O F F E E

Offer-led social stories
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[28]

Buzz Specialty Coffee
C A F É

Beverage-led social content
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[29]

Snug

S O C I A L  C O N T E N T  D I R E C T I O N

cafe and pastries
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[30]

The Hub
C A F É

Coffee, desserts and social content
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[31]

Holistic Nutrition Carolina
Logo, colour, typography and a complete visual language.
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[31]

Holistic: the
brand book

H O L I S T I C  N U T R I T I O N  C A R O L I N A  ·  B R A N D
G U I D E L I N E S

Guidelines cover, logo lockups, shapes
and pattern, photography direction and
poster applications.
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[31]

Holistic: stationery
H O L I S T I C  N U T R I T I O N  C A R O L I N A  ·  B R A N D  S TAT I O N E RY

Business cards, letterhead, A4 folder and clipboard form in the teal,
orange and green palette.
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[31]

Holistic, across touchpoints
H O L I S T I C  N U T R I T I O N  C A R O L I N A

Branded packaging and coordinated social templates.
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[31]

Holistic: social
communication

H O L I S T I C  N U T R I T I O N  C A R O L I N A

Educational, personal and service-led
content in one visual system.
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[31]

A
recognisable
everyday
feed

H O L I S T I C  N U T R I T I O N  C A R O L I N A

Educational, personal and service-led
content in one visual system.
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0 2  /  C H A P T E R  ·  PA G E S  7 2 – 7 9

Campaign ideas and coordinated creative across formats.

ADVERTISING
CAMPAIGNS
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[32]

HASK

H A I R  &  S K I N  C A R E  ·  N AT I O N A L  D AY  C A M PA I G N

Portrait-led campaign for Saudi
National Day: model photography on
Najdi-pattern backdrops with a
consistent footer band.
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[32]

HASK:
product
range

H A S K .  ·  P R O D U C T  P O S T S

Biotin, Keratin, Curl and Coconut ranges
shown on coloured and scenic
backgrounds.

Abdullah Al-Fayez Advertising campaigns 73



[33]

Fitness Square Meals — App Launch
C A M PA I G N  D E S I G N

FROM APPETITE
TO ACTION.
A clear visual hierarchy for meal plans,
subscription options and the app launch offer.
C A M PA I G N  A RT W O R K  ·  D I G I TA L  M E N U  ·  O F F E R  C O M M U N I C AT I O N
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[34]

Miimz / Eid Campaign
A D V E RT I S I N G  C A M PA I G N

Launch, bundle offer and call to action
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[35]

Lavida /
New Year
2025

L AV I D A  R E A LT Y  ·  J A N U A RY  2 0 2 5  G R I D

The January 2025 feed grid and its
posts: Happy New Home, fifteen
projects coming, and family-led offers on
one restrained black-and-white system.
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[36]

Lavida / National Day
A D V E RT I S I N G  C A M PA I G N

Seasonal property promotion
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[37]

The Hive / Arabian Latte
A D V E RT I S I N G  C A M PA I G N

SEASONAL PRODUCT
COMMUNICATION.
A focused beverage composition that combines
the product, flavour cues and a limited-time
message.
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[38]

Freek / Live Event
A D V E RT I S I N G

A GRAPHIC VOICE
FOR A LIVE EVENT.
Artist imagery, bold typography and event
information come together in a promotional
poster.
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BEYOND 0 3  /  C H A P T E R  ·  PA G E S  8 1 – 1 3 3

Real estate, retail, beauty, sports and
selected brand identities.

FOOD.
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[39]

Lavida Realty
R E A L  E S TAT E

EIGHT PROJECTS.
ONE RESIDENTIAL VOICE.
Launch posts, interior carousels and sold-out
announcements for Lavida Realty’s residential
projects in Jeddah, held together by one logo
lockup and a warm, restrained palette.
J E D D A H ,  S A U D I  A R A B I A
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[40]

Elite White

L AV I D A  R E A LT Y  ·  L A U N C H  P O S T  A N D  I N T E R I O R
C A R O U S E L

Timeless Purity. Facade launch post
followed by interior frames in a soft
cream palette: stair, living room,
wardrobe, bedroom and kitchen.
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[41]

Elite Crown

L AV I D A  R E A LT Y  ·  L A U N C H  P O S T  A N D  I N T E R I O R
C A R O U S E L

A Legacy of Luxury. A family-focused
launch post and interior series built on
marble, walnut and dark metal
detailing.
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[42]

Elite Avenue
L AV I D A  R E A LT Y  ·  L A U N C H  P O S T S

“From the heart of Jeddah.” Location-led launch posts: dining and living
interiors around a family lifestyle frame.
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[43]

Aurora
Residences

L AV I D A  R E A LT Y  ·  L A U N C H  P O S T  A N D  I N T E R I O R
C A R O U S E L

Launch post with unit sizes (4, 5 and 6
rooms), followed by warm, textured
interior frames.
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[44]

Lanora
L AV I D A  R E A LT Y  ·  L A U N C H  S E Q U E N C E

Mark reveal, launch message and the three unit features: drivers’ room,
high privacy and independent clinics.
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[45]

Elite Horizon
L AV I D A  R E A LT Y  ·  P R E- L A U N C H  T E A S E R S

“Coming soon” teaser series led by family imagery and the project’s
garden frontage.
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[46]

Lavida:
interior
editorial

L AV I D A  R E A LT Y  ·  I N T E R I O R  A N D  FA C A D E  P O S T S

Interior frames from the Aurora, Elite
Crown and Elite White launches, plus the
Elite Avenue feed grid.
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[47]

Riva Housing
S O C I A L  C A M PA I G N  D E S I G N

Real estate
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[48]

ERB Realty

S O C I A L  M E D I A  D E S I G N  ·  R E A L  E S TAT E

Waterfront and family imagery, a
project post and the brand visuals, all
closing on the ERB mark.
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[49]

Sama
Abdoun
Towers

R E A L  E S TAT E  ·  S O C I A L  M E D I A  D E S I G N

Project and amenity posts for the Sama
6 residences: kitchen, bathroom,
garden, pool, gym and play area.
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[50]

Diamond
Night

R E A L  E S TAT E  ·  S O C I A L  M E D I A  D E S I G N

Project, brand and teaser posts for a
Jeddah developer, from the first launch
to the “coming soon” series.
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[51]

Miimz Tint

B E A U T Y

Product compositions and social identity
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[51]

Miimz Tint

M I I M Z  T I N T

Shade stories and everyday product use
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[51]

Miimz Tint:
social posts

M I I M Z  T I N T  ·  S O C I A L  P O S T S

Colour-blocked post system for a
strawberry lip tint and beauty
accessories.
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[51]

Miimz Tint:
campaign
posts

M I I M Z  T I N T  ·  C A M PA I G N  A N D  E D U C AT I O N

Campaign posts on colour grounds: why
Miimz Tint, model portraits, a price post,
review cards and a skincare-ingredients
explainer.
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[52]

Paulo

A P PA R E L

Product-led social media
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[53]

Tela
FA S H I O N

Visual identity and brand applications
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[54]

Evi Design

S O C I A L  M E D I A  D E S I G N

Fashion
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[55]

Ward
Station

S O C I A L  M E D I A  D E S I G N

Retail · flowers and gifts
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[55]

Ward Station: banners and feed
WA R D  S TAT I O N  ·  F LO W E R S  A N D  G I F T S

Feed grids and website banners for a flower and gift brand: discounts,
gifting and seasonal days.
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[56]

Click Toys

S O C I A L  M E D I A  D E S I G N

Retail · toys
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[57]

Riyalak

S O C I A L  M E D I A  D E S I G N

Finance application
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[57]

Riyalak:
more posts

R I YA L A K  ·  S O C I A L  M E D I A

Carousels and feed grids explaining
budgeting, savings goals and monthly
reports inside the app.
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[58]

Coach
Tahani

S O C I A L  M E D I A  D E S I G N

Fitness
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[59]

Infuse

S P O RT S  C O N T E N T  P L AT F O R M  ·  R E C R U I T M E N T
P O S T E R S

Black posters with neon-lime streaks
calling for sports content creators.
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[60]

Fuel
A G E N C Y  B R A N D  I D E N T I T Y  ·  N E W  I D E N T I T Y

New identity for the agency: the looped F mark, business cards,
Instagram highlight covers and the “Fuel it. Reach it.” line.
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[61]

SMT
E N G I N E E R I N G

Logo and identity concept
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[62]

SYLANEX
S P E C I A L I S T  S E RV I C E S

Company profile design
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[63]

VIVERE
D E S I G N  &  C O N S T R U C T I O N

Logo concept
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Additional route · not adopted Additional route · not adopted

Additional route · not adopted Additional route · not adopted

[63]

VIVERE:
additional
logo routes

V I V E R E  ·  O P T I O N S  N O T  A D O P T E D

Extra routes presented to the client
alongside the final identity: a yellow
enclosed-frame mark and a blue roof
mark. Neither was adopted.
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[64]

Hair & Make-
up Lab

B E A U T Y

Company profile design
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[64]

Hair & Make-
up Lab: the
slides

H A I R  &  M A K E- U P  L A B  ·  C O M PA N Y  P R O F I L E

Why Us, Innovation, the exclusive hair
brush and the Jeddah-to-Cairo launch
slide.
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[65]

World of
Innovation

R E A L  E S TAT E

Company profile and project
presentation
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Sensation Events

[66]

Sensation Events & SKOF
E V E N T S  &  E N T E RTA I N M E N T

Brand presentation and poster design
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[67]

UBG
E V E N T S  M A N A G E M E N T  &  P R O D U C T I O N

WE SEE THE WORK.
YOU SEE THE EVENT.
Carousel campaigns and brand content for UBG
(Unify), an events management and production
company working across Saudi Arabia and the
UAE: one dark, cinematic system with a single
orange accent.
S A U D I  A R A B I A  &  U A E
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[67]

UBG: what
we see vs
what you
see

U B G .  ·  C A R O U S E L  C A M PA I G N

A nine-slide carousel that pairs each
finished event with the build behind it.
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[67]

UBG: we are
sorry

U B G .  ·  C A R O U S E L  C A M PA I G N

“We are sorry you thought…” A tongue-
in-cheek carousel that corrects what
people assume events companies do.
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[67]

UBG:
solutions

U B G .  ·  S E RV I C E  C A R O U S E L

Exhibitions, events, conferences,
entertainment and festivals, closing on
“one partner”.
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[67]

UBG:
manpower
and
production

U B G .  ·  S E RV I C E  P O S T S

Manpower, event planning and live-
production posts built on real on-site
photography.
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[67]

UBG: who
we are

U B G .  ·  C O M PA N Y  C A R O U S E L

Who we are, what we do, services,
clients and contact in a black-and-white
collage system.
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[67]

UBG: campaign moments
U B G .  ·  P O S T E R S  A N D  S I N G L E  P O S T S

Brand poster, a listening-first post, an Unify comparison post and a
National Day greeting.
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[68]

NAMATT

H O M E WA R E  &  R E TA I L

E-commerce social media
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[68]

NAMATT:
more posts

N A M AT T  ·  E- C O M M E R C E  S O C I A L  M E D I A

Orange and black posts for kitchen,
backpack and air-fryer products, plus
the full feed grid.
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[69]

Black Muse
P H O TO L A B  &  B I N D E RY

ONE MARK.
FROM POSTER TO PACKAGING.

Campaign posters, seasonal stories, a logo system
and material photography for Black Muse, a
photolab and bindery.
J E D D A H ,  S A U D I  A R A B I A
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[69]

Black Muse: campaign posters
B L A C K  M U S E .  ·  C A M PA I G N  P O S T E R S

A portrait poster, a Flag Day story and an Eid story sharing one logo
lockup.

Abdullah Al-Fayez Beyond food 126



[69]

Black Muse: print and packaging
B L A C K  M U S E .  ·  P R I N T  A N D  PA C K A G I N G

A print campaign and a velvet-lined presentation box.
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[69]

Black Muse: logo system
B L A C K  M U S E .  ·  B R A N D  S YS T E M

Logo construction, clearspace and colour variations.
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[69]

Black Muse:
the material
story

B L A C K  M U S E .  ·  M AT E R I A L  P H O TO G R A P H Y

Linen, leather and suede finishes on
bound boxes and swatch books.
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[70]

Bottom Line

B U S I N E S S  C O N S U LTA N C Y

Social media design
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[71]

Saudi
Olympians
Association

S P O RT S  C O M M U N I C AT I O N S  ·  S O C I A L  M E D I A
D E S I G N

Milano Cortina 2026 series for the Saudi
Olympians Association: first Arab
participation, opening ceremony,
athlete profiles and result posts.
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[71]

Saudi
Olympians:
Winter
Olympics

S A U D I  O LY M P I A N S  A S S O C I AT I O N  ·  S O C I A L  M E D I A
D E S I G N

Sport explainers, the history of winter
sports, athlete announcements and the
Pernilla Wiberg election post.
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[71]

Saudi
Olympians:
everyday
posts

S A U D I  O LY M P I A N S  A S S O C I AT I O N  ·  S O C I A L  M E D I A
D E S I G N

The “On This Day” series, Saudi Flag
Day and the Arafah post.

Abdullah Al-Fayez Beyond food 133



0 4  /  C H A P T E R  ·  PA G E S  1 3 5 – 1 4 2

AI & CREATIVE
WORKFLOW.

Visual creation, project coordination and delivery.

135

AI-assisted visual
creation

141

From brief to handover

142

The work behind the
work
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[72]

AI-assisted visual creation
C A M PA I G N  I M A G E RY

Architecture, interiors and lifestyle scenes directed with AI for real estate
campaigns.
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[72]

AI: concept
visuals

A I - A S S I S T E D  V I S U A L  C R E AT I O N .  ·  C O N C E P T  S E R I E S

Concept images: a doorway into the
desert, a body sculpted from bricks, a
grocery comparison, a seedling through
concrete and a plan-to-model still life.
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[72]

AI: Saudi
heritage and
real estate

A I - A S S I S T E D  V I S U A L  C R E AT I O N .  ·  H E R I TA G E  A N D
A R C H I T E C T U R E

Heritage portraits in Najdi settings and
night-lit residential renders used as
campaign visuals.
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[72]

AI: real estate lifestyle
A I - A S S I S T E D  V I S U A L  C R E AT I O N .  ·  A I  C A M PA I G N  I M A G E RY

Sales-centre, family and interior scenes directed with AI to carry Lavida’s
launch and offer campaigns.
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[72]

AI: fitness
after dark

A I - A S S I S T E D  V I S U A L  C R E AT I O N .  ·  F I T N E S S  S E R I E S

A dark, wet-street series of runners and
gym athletes with a lime accent.
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[72]

AI: gym and meal-prep still life
A I - A S S I S T E D  V I S U A L  C R E AT I O N .  ·  S T I L L  L I F E

Gym flat-lays, car interiors and meal-prep hands for supplement and
meal-plan brands.
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FROM BRIEF TO
HANDOVER

How I take a project from the first conversation to the
final files.

01

Understand
Clarify the brief, audience,
deliverables and visual
references.

02

Develop
Explore directions and refine
the selected concept through
feedback.

03

Build
Set the logo, palette,
typography and graphic
system.

04

Apply
Extend the design to
packaging, brand touchpoints
and content.

05

Coordinate
Use Sheets to organise
deliverables, revisions and
progress.

06

Deliver
Review the artwork, prepare
the agreed formats and
organise the handover.
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THE WORK
BEHIND
THE WORK.
The creative work needs a clear system
behind it.
S H E E T S ,  P R O J E C T  T R A C K I N G  A N D  D AY-TO - D AY  C R E AT I V E
C O O R D I N AT I O N

01 Deliverables & timelines Track the requested artwork, formats,
deadlines and handover status.

02 Content coordination Organise post topics, campaign assets and
publishing requirements.

03 Feedback & revisions Keep client comments, revision rounds and
file versions organised.

04 Production & handover Prepare files for the agreed digital and print
uses, with clear folder and naming.
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NO TWO
BRANDS

ARE THE SAME,
AND NEITHER

ARE THEIR
SYSTEMS.
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WHAT I CAN
BUILD FOR
YOUR BRAND.

0 1  /

Identity systems
Logos, colour, typography and
guidelines built to be applied.

0 2  /

Packaging & print
Packaging artwork, dielines, brochures
and company profiles.

0 3  /

Campaigns & social
Campaign ideas, feed systems and
daily content in Arabic and English.

0 4  /

AI-assisted visuals
Concept imagery and production
support, directed to fit the brand.
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Bring me your brief.
I’ll build the system.

Abdullah Al-Fayez
Graphic Designer · Based in Jordan, working worldwide
Branding, campaigns and social media, in Arabic and English

@gd.iab
View more work on Instagram
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