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Abdullah Al-Fayez

Portfolio

| BUILD THE
THAT

CONNECTS THEM.

|dentity, packaging, campaigns and social content designed
as one visual language, so a brand looks like itself wherever

it appears.
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Abdullah Al-Fayez Portfolio

DESIGNED FOR
THE WORLD.
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Jordan

Where the work is made
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Bilingual brand systems, Arabic and
English, built in Jordan for clients across
the region and beyond.

The world

Where the brands live
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F ROM LOGO TO | develop visual identities and carry them through
EVE RYDAY packaging, advertising and social media. My work
combines visual direction with the day-to-day
A coordination needed to deliver a consistent
COMMUNIC TIONQ brand.

SNACK
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Survonding machinooffers o premium sebsctipn of snocks and drinks, periect for sny croving
Comwniont, modonmy, and ahways stocked with your fawoeitos!

LOGO & IDENTITY BRAND & PACKAGING CONTENT & CAMPAIGNS
A clear visual foundation Design across touchpoints A consistent public presence
Logo concepts and refinements, typography, colour and a |dentity applications, packaging artwork, menus and Social posts, campaign adaptations, product compositions

recognisable graphic language. branded materials. and Al-assisted visual creation.



Abdullah Al-Fayez

Portfolio

WHAT

A good brand isn't louder. It’s clearer, and it stays that way across every

Clarity
One glance should be enough to understand the
brand.

touchpoint.

Consistency

Every post, pack and page speaks in the same
voice.

Craft

Files finished for print and screen, not only for the
pitch.
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Selected work

* Food & beverage

»  Advertising campaigns

»  Beyond food

« Al & creative workflow




Abdullah Al-Fayez

’ L
ARABIAN ‘?**f"

Food & beverage

Restaurants, cafés, desserts, healthy food
and packaging.
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[07] A bold identity for healthy food.

Grams.
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[07] GRAMS

Grams: made to take away. Packaging, branded fope and paper bogs
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[01]
Grams: food in focus.

Food & beverage

GRAMS

Campaign visuals and mobile social applications.
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[02]

Crépeaholic

English version

Orineaolis

W
70%

SLIGHTLY DESATURATED
ORANGE

LLr ]

Food & beverage

A playful identity across languages.

Arabic version

“lgn s

The cancept af Crdpeaholic doadels i lo showoase the fun

,.-f,"_|> = | S5t == spiril we add inte owr savory and sweet plites.
¢ — A
L iy -
o L e Social media posts, publications, and somatimes in
;;|| i, W £ packaging if needed
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Abdullah Al-Fayez

[02]

Crépeaholic: made for social

SM

Crépeaholic

Food & beverage

2022

Promotional content built around the brand.

Brand Guideline

15
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[03]

Healthy Nutrition.

HEALTHY NUTRITION

10%

DARK
GRAY

L]

Food & beverage

A fresh visual system for healthy meals.

HEALTHY NUTRITION

packging,

o equals maove Mexi
IHGUS

the miined of the customer in v

saing the logo on the

bility that Is estabished In

The eancept af Healthy Nutritiont doadels i o showcage
2o ek TET.

thee Fun Spiril wae add into aor
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Abdullah Al-Fayez Food & beverage
[03]

Healthy Nutrition: everyday content

S.M 2022

1899 AED!
END OF SEASON

SALE

B Fumas ﬂ £ sHagKs

OFFER VALID UL JAMLIAEY STH

Product graphics, meal offers and social applications.

15

Brand Guidelines

Healthy Mutriton

14
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[04]

Rosine
Chocolate.

LUXURIOUS CHOCOLATE

CHOCOLATE
Rosine Chocolate. The best chocolate you

have ever tasted. Since 2018

LUXURIDUS CHOCOLATE P~
‘_'n'

”#‘-_’—:‘:-—:
J *\ ¢ .#_;1.
& -
e a1
) .:: 5. -
") ,l-'- __...-F‘-"
CHOCDLATE o E:
- L

Saudi made Brand

CONFECTIONERY - PACKAGING ARTWORK

Packaging applications developed
around the Rosine Chocolate identity.
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[05] DATES & CONFECTIONERY - PACKAGING ARTWORK

. Packaging artwork for three stuffed-date flavours.
Tamra Twist.

TﬂM

TAHINI COCOA

Tl

| OMLY 3 REAL INGREDIENTS
N W 23 e (83 g)

oMLY 3 RIAL INCRIDIINTS
Mot W 22 ex (63 g)




Abdullah Al-Fayez

[05]

Tamra Twist:
second
option

A second option for the main
packaging: front and back panels for
the peanut butter, almond butter and
tahini-cocoa boxes, with the flat sleeve
layouts.

Food & beverage

17
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[0¢]

SnackTock

THE LOGO

L The SaackTesh Loga

The SastkTock logo icensists of two elements: the
kon $inecky] and the werdmark &4 an instandly
maagrizatle beand ehemeat, 6 should - be
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Food & beverage

The Snack Teck Loga

SNAC
TOCKS:

The small Snack Tock Logn

SNAC
TOCKS

2,0 Y2eUS 53]

Logo, mascot and brand applications

THE ICON :
SNOCKY
EXPRESSIONS

Dhur b o oemies B B a5 2 readl chaead Bor thisagh
avinge of dilferent faclal expreisions. Snocky bs
ably b2 Eaprees 3 wide mnge ol emetian wih
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What's Taadny meally thinking 1hesghT The
workdl may never ko WiAh leer dadeci
Enpreviion —and the  palential ]
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Abdullah Al-Fayez

[06]

SnackTock: logo system.

It's Snack O'Clock

Approved logo Mascot expressions

SNACK
TOOK

Turvandingmaching affors o premium sekection of snacks and drinks. parfoct for sy orrdeg.
Conambant, miodenm, and ahway stocked with your fovointes!

Additional route 02 - not adopted

Food & beverage

SNACKTOCK - LOGO AND MASCOT

Three additional logo routes presented to the client and not adopted,

shown beside the approved logo and its colour variants.

Logo design

It's Snack O'Clock

D\Il"'-'lilﬂl.'lll"lg maching offors o premium Sebecuion of Snncks and dnnks, perfect for Sy oraveng
Conviniont, moden, and always stocked with vour foeonitos!

Thank you

Additional route 01 - not adopted

Logo design

It's Snack O'Clock

SNACK
TOC

{thyr wending maching offers @ premium selection of snacks and drinks, perfect for any craving.
Conwenlent, rrodem, and ahways stocked with your txvaeies)

Additional route 03 - not adopted



Abdullah Al-Fayez Food & beverage 20

[Oé] SNACKTOCK - BRAND SYSTEM
Palette, yellow chips photography, Ropa Sans typography and repeat
SnackTock: colour, type and pattern. P yelowchies phofosrophy: fopa sons ypography ond rep

Ropa Sans
abcdefghijklmnopgrstuvwxyz

ABCDEFGHUKLMNOPQRSTUVWXYZ R
1234567890 J :f Y | =
ROPA SANS ARABIC f '!crﬂl_?fl"ju .ﬁ*?ﬂ
galf s joo i F u h;t:;:‘]i,ﬁ

12345678390

I a1\




Abdullah Al-Fayez Food & beverage

[0¢]

Snac kTOC k: a ppl ica-l-ions Pin badges, street signage, app icon, stationery set and an oversized

logo close.

ST AT
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Abdullah Al-Fayez

[07]

Vita Station.

Food & beverage

HEALTHY FOOD

VITA identity concept

Wl e Bairschh ol oty Ve hes Inaanch of o e Fesps, VT

new kg, VITA prowdly’ proisdly atughs Nt o new ¢
ELa P Ik [ e OFl
ity welMicsd

;;; “!—HT 11

et mmdlul ealing ==
become vour new indulgence

VITASA

Comida
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[08]

SLITEAT

Meal packaging concept

Food & beverage

23



Abdullah Al-Fayez

Food & beverage

REPEAT

[08]

SLITEAT:
identity and
bag.

SLITEAT - IDENTITY ELEMENTS

The wordmark, the Workout Eat Repeat
voice, a circular text pattern and the
paper-bag concept.

24
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juice

ﬁj"

yuad Lo gga Jolg i
SlgiyA elil

}

[09]

Fithess
Square

Meals

Healthy meal social content

25



Abdullah Al-Fayez Food & beverage

gy

ulbag 4 Lﬂj.l.uﬂ
lilho duwolAlig

[09]

Fithess
Square:
meals and
juices

2l ‘ ol 150

Glg31l groa Jw il gqiio

Meal boxes, bottled juices and the new

menu, shot and laid out for the feed.

26



Abdullah Al-Fayez Food & beverage

aolll 130 6wl

sl jhdll e Jol paligi

U9 phio Judiy gl abl Jluig
HAJ alilg ple

fitness [5 7 P2
sqlljarn 5—| st
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1o | goiio | puwlg

aooldll clingup
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[09]

Fitness
Square: food
in focus.

FITNESS SQUARE MEALS - PHOTO-LED SOCIAL
POSTS

Juice, meal-prep and menu posts where
the food carries the frame.
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[09]

Fi-l-ness sq uare: offers and Campaig ns Offer, Founding Day and app-launch posts, each with its own art

direction.

2 fitness [ 1
square

fithess [& | 80
sguare &AL

fitness [y T 820
square a6l

a0 Ll

November offer is here

OFF%

30

X660 & ] . & . GBWUL gron ale

2 4T

: 1224 -1l L & & _
[ »o: 20 | : = L . 295 pl' Twl 2ic

#* 599 # 510

21059 %876 & e F
#1515 #1242 ilisg -

#1950 #1608 1364

‘imm:- m|| o TE M

App Store Gaogle P‘Ia\r




Abdullah Al-Fayez

[09]

Fithess
Square:
Ramadan and
stories

Ramadan posts, a Flag Day story and
conversational salad posts.

Food & beverage

Jola duwlios uxy adllg ole (J5
juall lro) g

awdonll aladl go 1o ko) s
vl clowun
uujlo 11 Ayl

Ghio Jolag o Al auny ™
agyll agab (Ul gawlil (o

- "~
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@
a I ™ J : L 1]
? I.=I s B8
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,:_mlb oaJ

555 KCL

Food & beverage

©9)a0 onJ
aoy )l il

990 KCL

fitmess &7 R—p-0
SAPURTE E.J G Akl

grhyly dilas aal gl 295
gl B oal pob kil

560 KCL T 540 KCL

Goglb yinw
Jaul j) Hogi

475 KCL o 500 KCL
40g protin jcarb 8g protine )

Loy )5 1o
Al j)

480 KCL
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[09]

Fithess
Square: meal
cards.

FITNESS SQUARE MEALS - MENU CARDS

A repeatable card system with calories,
macros and price for each meal.
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Food & beverage

gal4go1ll ailgs

ol

La Boutique
de Salads

Product compositions and social media
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[T7]

JO.LION.

SCOPE

B2

Social media posts

Delivery-app promotion (Talabat)

Arabic headline lettering

Food and lifestyle photography direction

SOCIAL MEDIA DESIGN

burgers
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[17]

JO.LION: more posts.

=
)

Food & beverage

JO.LION - SOCIAL MEDIA DESIGN

Talabat delivery poster, a lifestyle scene and a customer portrait.

33
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[12]
Shawarma g ol
Shaker — e o o m ee o
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Menu layout and product presentation
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[12]
Shawarma

5N MV | Shaker.

\!f

SHAWARMA SHAKER - SHAWARMA

National Day offer posters in a kraft-
and-check pattern, with photo-led posts
for the menu, delivery and the

shawarma counter.
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[12]
ShaWa rma Sha kero s.l.o ries Story tiles for offers, menu and delivery apps, the wayfinding signpost

and the branch-list story.
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[13]

Wich

NEW BURRITO

better for your cravings
_ o

GOODBYE BAD-WICH
HELLO NEW

Social media design
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I
j—

Food & beverage

38

[14]

HMMMB.

BURGERS

Delivery campaign and product content
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[15]

Have Eggs.

Food & beverage

STORY DESIGN

breakfast

“a\le eggs

Om

93 1JOD W

?J.S‘e I ga.\%

NEVER PAUSE

THE GOOD TIMES

52
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[16]
Bite em.

Food & beverage

SOCIAL GRAPHICS AND STORY DESIGN

fast food

40
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[17]

Blanca

pizza
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[18] FAST FOOD

B KG & Ri bal Bu rger . Product and lifestyle campaign artwork

PICKUP

ClentBKG °

hY . Client Ribal burger
Project Photo ion Project Lifestyle Menu
Photoshoot

& New product lau
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[19]

Pasta Tuti
Giorni

COOKING
YOUR FOOD
LIKE AN
ARTIST

. i A 4

DIVE INTO FRESH
FLAVORS

MAMA MIA, ITALIAN
PASTA!

STARVING!
ORDER A PIZZA

L

Social media and seasonal promotion



[19]
Pasta Tutti Giorni: more posts

Junall pgaiull Jolas p4iigi PTG 6wl

H3g pdilg ple J3g

Jusall jgaiull Jolas psiigi PTG 6 gl
K3y plilg ple J5g

Ramadan greetings built on the crescent and star, and a plated shrimp
post with circular lettering.

44
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[20]

Nawa.

PRODUCT CAMPAIGN LAYOUT

baklava and chocolate

Food & beverage

164l Jau 1B galuwil c (n J41 croin

Crafted with love for your ultimate enjoyment

)
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e Ll Wy, DO D =

Food & beverage

LOKMA & BAY

-

'IOO%

R FRESHMENT

4é

[21]

Lokma Bay

Product and promotional social content
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[21]

LOKMA S BAY "'35?‘;., LOKMA @ BAY L o k m a B ay:
more posts.

]
LOKMA BAY

== CREAMERY, COFFEE & MORE =

LOKMA - DIPPED STRAWBERRY- DONUTS & MORE
WE ARE NOT THE ONLY ONES
BUT WE ARE THE BEST

FRESH

WE SERVE HAPPINESS
FOR MORE INFORMATION CONTACT US AT 0798251252

\T'M'E SERVE Hi .

FOR MORE INFORMATION CONTACT US

AT. 0798251252

\

LO!}MA@ BAY

VLA, R PR b

| MASTERPIECE

e o
— LOKMA BAY . SOCIAL MEDIA
&3 oxmae W e i.. W A . . " 7]
& owanr S . L wesERVEHABRINESS Brand-led posts: the “we are the best
L s hero, graduation boxes, tic-tac-toe

donuts and the balloon post.
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[22] CAMPAIGN PRESENTATION

Boo ice cream and drinks
°
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[23]

OLI

| ‘g YOUR FAMILY

THE BEST

Sligall ga ddls digine glio 6 goiyy =) dalals Lle Jols dulio g)lhe o ggis) <)
bt Luas 81 Bl lawsall duslas)l Lia
1aily gqunall il juas waily Gl il jaas
e @ e @
oleggass kel g gl olegpans  gllaal g golal “
Y I | il Jaanall BT | pEasin el \
—
) /
“ (o |

olive oil
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Food & beverage

clijaw e gl elaiho 6  algl

J4l jlioo Ja) gl j Cuj

Lot T R L T B

L toooy ] L

OLI @ g9l
Juilell aanl gl 2o g

Jleoy gy i iogio
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[23]

OLl:
Ramadan
banners.

OLI - WEB BANNERS

Five wide banners placing the OLI bottle
in kitchen and table settings.
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. tabby

e
| &

=

[

J_'

Food & beverage

oLl § - 9!

51

[23]

OLI: product
photography.

OLlI . SOCIAL POSTS

Bottle-led posts set in olive groves, on
bread, on the table and in a shopping
basket.
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Tzatziki salad

Food & beverage

OLI: recipes
and
education

Did-you-know cards, recipe-of-the-day
posts and olive-grove lifestyle images.

52
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[23]

OLI: offers and packaging

The 12-bottle bundle, the 2 x 4L tin offer, the tin pack and the logo sheet.

OLI e | et il OLI | wigtig)

Jugl J0 0g1c 12 ausl
plao pelig igaell

¥as yugl geiaj cj 8gac 12 ale Yl Jugl ggiyj cuj wigie 2 ale Jaal
J0250 >l e jgnwog jlloo pd 4 pilaall

#1118, #£500,
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OLI: tins,
offers and
Friday.

OLlI - OLIVE OIL

Four-litre tins, the OLI Friday bundle, a
single-bottle hero and wide banners for
the delivery apps.

Food & beverage
OLI-..§ .- yug!

Jiloo J5u gl Cuj gig)
101 - il Jildo ju

yilao (gisj cuyj i 8

Jiogillg dupall Jolw

oL

FRIDAY

11.2024

s

54
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[24]

Al AHar

A PACKAGING CONCEPT FOR
MINT TEA.

Product packaging that uses a clear hierarchy, a
fresh colour palette and botanical details.

pladiwdll agb

= il X =3

i - i B -
R e ) A ETNG LOE R
ot it il = | F

55
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[24]

Al Attar: botanical identity.

AL-ATTAR LOGO CESIGN - B

3
Mol

ALATTAR

28 pull Lapall Akl Bailge e IFACELIFT) poballl 1as aaie 3o dueais & ol Gamall 2o Sale] Lie i (el 20 da) 3033 o 3iasl
Lsgigns g ledaliin Tieidly bos foro Go it iar, AN &5yl joliall e Segaoo Ufsi Uy aito 0 ) Fu Dol Sl & ma G 1 s

Food & beverage

AL ATTAR - IDENTITY

The Al Attar logo on teal and a ten-colour badge set built on one

ornamental frame.

& %

3k
@w

56
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[24]

AI Aﬂa I': ﬂaVOU 'S ad nd paC kag i ng Mint and pomegranate boxes: one shared language, distinct flavour

identities.

jiball go gloyl
oloj sl e pe
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[24] AL ATTAR - ALTERNATIVE CONCEPT

Al Attar: a second direction.

An alternative logo and box concept built on ochre, spice and warm light.
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[25]

West Bar

Wggs go i lo sa24ll

LIGHT ROAST MEDIUM ROAST DARK ROAST ' a3 5 ol

T

Drinks, food and social communication
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[2¢]

Trov

Food & beverage

Dessert, drinks and service communication

{rov

60
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Rift.

SPECIALTY COFFEE

Offer-led social stories
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[28]

Buzz Specialty Coffee beverage-ted socal content
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[29]

Snug.

SOCIAL CONTENT DIRECTION

cafe and pastries

Food & beverage

63
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[30]

Coffee, desserts and social content
The Hub

5
CHURROS & A

HUB




[31]
Holistic Nutrition Carolina

Logo, colour, typography and a complete visual language.

R ] Mg by it R e e Fegs sy el
Wlesl iy bmbas h aob ey Inrboss Fimsmdry padl sppeed g1 s bs gl imbon
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Nutrition
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Holistic: the
brand book.

HOLISTIC NUTRITION CAROLINA - BRAND
GUIDELINES

Guidelines cover, logo lockups, shapes
and pattern, photography direction and
poster applications.

Food & beverage

Holistic
Nutrition
Carolina

66
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[37]
° o ° Business cards, letterhead, A4 folder and clipboard form in the teal,
Holistic: stationery

orange and green palette.

Heliai i Marrrmn Cardbing Drwipa ety ftslinta Hurrerssss Cireda Ternign b et iy

Nl i dialla

Carolina Marino

o ' +456789 123 962
1!u||!:|::|_l.' . \ info@hnc.com
Nutrition \ .

ol . e b o
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[37] HOLISTIC NUTRITION CAROLINA

Holis.l.icl ac ross .I.ouchpoi n.l.s . Branded packaging and coordinated social templates.
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[37]

Holistic: social
communication

) B | 7] |
. “My motivation and passion is Lo
/ 1 DID YOU KNOW? ( @llmrﬁ help themselves™
/ . E Y ’ ’ = Carolina Marino
) Nutritional Assessment _—-

can detect deficiencies and imbalances long
before they appear on laboratory tests?

Holistic
Nutrition
Carolina .

Holistic nutritionists

analyzeand then offer clients a roadmap to recovery
based on sound nutrition principles.

At Carolina Holistic
Analysis Nutritional Nutrition
Assessm in can b Q done We offer a free nutri-body analysis nutritional

Assessment

[ victaally et 3 N
il ori s pesion

Holistic
MNutrition

Holistie @
MNutrition
Carolina .

Holistic
MNutrition

Carolina .

Carolina .

Educational, personal and service-led
content in one visual system.



Abdullah

Holistic

Al-Fayez

BRIEF
4]

In a holistic diet

All types of food are allowed: including meat, fish dairy &
vegetables, to ensure a healthy balanced consumption of
all nutrients.

Holistic nutrition also dives into an individual's lifestyle
including social relationships, physical activity, and other
factors.

MNutrition
Carolina .

Holistic

Nutrition

helps manage and resolve chronic pain, chronic
fatigue weight loss, and other conditions.

Holistic
Nutrition
Carolina.

Tram:

AN S

Hnlisll: Nu!rl‘l]nn Carolina @

slate

ne_carebin

\

\

Holistic
Nutrition

Carolina .

One of the mest outstanding characteristics of Holistic nutrition is that
it focuses on permanent solutions rather than
quick fixes.

L BE) s

Food & beverage

Qur nutritional practitioner
will provide you with:

@ Dietary guidelines

® Supplement recommendations
specifically for you

Holistic ®
Nutrition
Carolina .

What is holistic
nutrition?
How does it benefit

the body? @

[37]

recognisable
everyday

feed

Educational, personal and service-led
content in one visual system.
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ALL THAT WITH LAVIDA

@ @infuse_media @ infusemedia.sa 2026

PROJECTS ARECOMING
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Advertising campaigns

Ll ILaag Lioy B Lije

o el aylg Jigudl Lie gl
tell3 20 5thgll p

paay Lillig .. Jnall ey laial

Celebrate Your Curly Hair, Shine With Pride

HAIR & SKIN CARE - NATIONAL DAY CAMPAIGN

Portrait-led campaign for Saudi

2 1 3 T Tpassay ,-; iy ] ] i
; tl% ﬂﬂ 4% i ,E _.}F."[.ﬁ + E I .:I-\%_'“E':EIFE" :

arral

National Day: model photography on
Najdi-pattern backdrops with a
consistent footer band.

Celebrate with Natural Nourishment
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Advertising campaigns

75

[32]

HASK:

product
range

Biotin, Keratin, Curl and Coconut ranges
shown on coloured and scenic
backgrounds.
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[33]
20 Lghuud fitness [ 7 8a—}-D

Fitness Square Meals — App Launch — tiners 51 3t

Juilio Jungi go cilslpiil e and 2009,
Gl b dulios Olbliw g

FQ20 g5 pladiw aic

T L2 k-2
AB26 ABDT ALBO

15

nas ries, rrs T Bt
ADG4 &TI6 AGHE 4T6 AB92 aA7TGE _ A1512 aT68 41006 W o]

pri% ]

™ ne&s ™85 i A ™o T 2070 ™ 1
1361 AN092 A 932 41580 41262 A1080 42020 &1656 A1GI3
| | |
7300 M0 a0 e 2040 ™ 1 10 e 278 ]
. #1760 A1508 AT200 | #2043 aAN632 AV3B6 42600 a2l44 &1819
T (g e =
Jdl gl Jos
- @ e | B g
e O

A clear visual hierarchy for meal plans,

L= "!_,.l..-r o
Cy

g

subscription options and the app launch offer. @ os3332 017 ®

@ ftnssquaremesals W
© Sundus District, Jeddah



Abdullah Al-Fayez

[34]

Miimz / Eid Campaign.

Advertising campaigns

ADVERTISING CAMPAIGN

Launch, bundle offer and call to action

Tint brush

75
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[35]

Lavida /
New Year
2025.

Own your home with Lavida in 2025

PROJECTS ARE-COMING
Don't.missthe chance to own your home with flexible
plans from Lavida Realty

- . >
_The néw yedr is pven better

/
,-'}bény i're inyour péw hopé.
i
//

“ALLTHAT WITH LAVIDA_
REALTY
. _
N AN
w:"'s"n'!iz THE FAMILY DESERVES MORE

e
=l
Nt
W ylay . eyl Jasiwl
e F " 1539330 6)ial

plan g bgpiull Guai

LAVIDA REALTY - JANUARY 2025 GRID

The January 2025 feed grid and its
posts: Happy New Home, fifteen

projects coming, and family-led offers on iy 5 @

clgiyl gy Bhitan

one restrained black-and-white system. i e e
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[36]

Lavida / National Day.

LV aylandl 12,81

LAVIDA REALTY

95 g:,gJulJl \_si_l:g.ll LY w—1 |

S A UDI NATISD NA.L | T 4 9 5

g lije -

g bl | Pl ) it e

Advertising campaigns

ADVERTISING CAMPAIGN

Seasonal property promotion

LV dylandl labl)

LAVIDA REALTY

$aiy clals .. gbgll pgs b

T g w)li

.t.

licdeu lije -

W g i | Pl ) gt e

LV aylanll 1aud1)

LAVIDA REALTY

iy lije

g il | Pl ) it e
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[37]

The Hive / Arabian Latte.

ADVERTISING CAMPAIGN

FALL FOR

ARABIAN ICE CREAM

TS

s
IVITED ' _
ARABIAN " Zuh &5
- % . e

SEASONAL PRODUCT
COMMUNICATION.

A focused beverage composition that combines
the product, flavour cues and a limited-time

message.
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[38]

Freek / Live Event.

ADVERTISING

A GRAPHIC VOICE

FOR A LIVE EVENT.

Artist imagery, bold typography and event
information come together in a promotional
poster.

Advertising campaigns

79

WEDNESDAY’TB TH M}w g

THE SYNAPTIK

i

¥
L L

OMe =X =p

A= mMEN ==

“VENUE: EL BARRIO ( HYATT PLACE - AL RIGGA )

DOORS OPEN: 7:30 PM_

AGE LIMIT 21+
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Beyond food

03 / CHAPTER - PAGES 81-133

Real estate, retail, beauty, sports and
selected brand identities.

iy
‘“ aylanl us )
AURORA \ Ly e

$ay 6 o
il i — kY

. BLACKMUSE
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%‘I‘ix‘ll
LE]
1
£ 1 il
o &l

4 ‘é{gxr‘! %\%‘;vl"

2l | 1
g | sl | e

dLilill 45 Ll

g9lo 11 2l
BT a0 dylifl d)_olf d, 3
gl (uinly) | T ek ool Wl
PRITVRTYL N =l d-lio aigl Ll duolgll el ng
®
ot etijlyj aege 31

GpiLo 518G A0 aJJUL?JA[lDJ
. aygl agab gl s
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[39]

Lavida Realty.

ELiTE WHITE Ly ooty
REAL ESTATE

TIMELESS FURITY LAVIDA REALTY

aalg glao o kil J5
yuslgd clang — Jlabl dilas — (sl ol

Eure Warme

EIGHT PROJECTS.
ONE RESIDENTIAL VOICE.

By b | Byt 05 | B)¢ 06
Launch posts, interior carousels and sold-out

poadl Al ugic 622 Q
announcements for Lavida Realty’s residential ®
projects in Jeddah, held together by one logo
lockup and a warm, restrained palette. e e e

JEDDAH, SAUDI ARABIA
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[40]

Elite White

Timeless Purity. Facade launch post
followed by interior frames in a soft
cream palette: stair, living room,
wardrobe, bedroom and kitchen.

Beyond food

El.liﬁ'[.’ }E‘j’ll.ll..l'[_ | LV

LAVIDA REALTY

'IIHH!IlIIIlHIll ||H|i|!nmruuu!

82
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[41]
ELITE CROWN | Ly s E I o
ite Crown
il glogll jus °
Jafitun — il — Bl

+jmall sl g 623 9

S

f'\ it dlsy il

LAVIDA REALTY - LAUNCH POST AND INTERIOR
CAROUSEL

A Legacy of Luxury. A family-focused

launch post and interior series built on
marble, walnut and dark metal
detailing.

83
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[42] LAVIDA REALTY - LAUNCH POSTS

. “From the heart of Jeddah.” Location-led launch posts: dining and living
Elite Avenue.

inferiors around a family lifestyle frame.

LV Bylaal [2u81)

LAYIDA REALTY

T

s a3 S dals Lo ELITE AVENU JOj (M ueuw gjld Aopiio o




Abdullah Al-Fayez

[43]

Aurora
Residences

Launch post with unit sizes (4, 5 and 6
rooms), followed by warm, textured
interior frames.

Beyond food

||
AURDORA Ly sas

LAVIDA BEALTY

622 b Jo

Juabl it — by ol

W)L 4 ‘ D )£ 05 l D)E 06

poadll pull gugye 632 @

Ol el j acgo jaal

|,-.‘\”‘H
AURORA

AURORA | Ly i

il |
AURDRA

i|||||'||||
AURDORA
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[44]

Lanora.

| clolaisl Jauw

Register Your Interast

1h RN

Beyond food

LAVIDA REALTY - LAUNCH SEQUENCE

Mark reveal, launch message and the three unit features: drivers’ room,
high privacy and independent clinics.

7 . ; _ i
cloloiml Jaw Lal PUAN D o R Ty €
' Register:tpﬁ‘lnterest. ¢ 2 , K ¥ »_  Because wecare e ;
; L = 1- ! : ! — _— e
- : - =
2 -

86
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[45] LAVIDA REALTY - PRE-LAUNCH TEASERS

. . “Coming soon” teaser series led by family imagery and the project’s
Elite Horizon.

garden frontage.
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[4¢]

Lavida:
interior
editorial

LAVIDWA REALTY

‘ LV aylaoll sl
W &

AURCRA ‘ L "4 i E L”L\\QHIFE | LV kbbbl

LAV ATALYY,

Interior frames from the Aurora, Elite
Crown and Elite White launches, plus the
Elite Avenue feed grid.
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[47]

Riva Housing.

Riva e,
Housing

o
"_N. <
F ]

] J

@8 / rivahousing

Beyond food

SOCIAL CAMPAIGN DESIGN

Real estate

Riva
Housing

@0/ rivahousing

89
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ERB Realty.

SOCIAL MEDIA DESIGN - REAL ESTATE

Waterfront and family imagery, a
project post and the brand visuals, all
closing on the ERB mark.

Beyond food

B ERDB

REALITY

90
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:8)agiall Glaluall |

20215 - 2p207 - 2p185

!

‘ Swimming Pool

Beyond food

91

[49]
Sama

Abdoun

Towers

Project and amenity posts for the Sama
6 residences: kitchen, bathroom,
garden, pool, gym and play area.
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Lag>xiu

=

il

Ul Ll dg>g

Beyond food
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[50]
Diamond

Night.

REAL ESTATE - SOCIAL MEDIA DESIGN

Project, brand and teaser posts for a
Jeddah developer, from the first launch
to the “coming soon” series.
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Beyond food

93

[51]

Miimz Tint

Product compositions and social identity
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Beyond food

94

Miimz Tint.

MIIMZ TINT

Shade stories and everyday product use
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Beyond food

coalal elpull Clilnel amd 3gh, e Jueng

95

Miimz Tint:
social posts

Colour-blocked post system for a
strawberry lip tint and beauty
accessories.
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Beyond food
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-
L]
L]
.
-
-
-
.-
-
-

96

Miimz Tint:
campaign
posts.

MIIMZ TINT - CAMPAIGN AND EDUCATION

Campaign posts on colour grounds: why
Miimz Tint, model portraits, a price post,
review cards and a skincare-ingredients
explainer.
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XS S M L XL XXL

< Olwbdll oo Juid U glgl go

Beyond food

Product-led social media

97
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[53]

Tela

liahes®

Beyond food

Visual identity and brand applications

98
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[54]
Evi Design.
SCENT Ol

SOCIAL MEDIA DESIGN

Fashion
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[55]

Ward
Ll

| &1 .

N

iy

_3\\\. e

(s VAR
b ) -{‘“_‘“-L~'-.:.\\

oIl Guhill Jas
@

WARDJQ

station cuiiflu

@ AppStore B Googlepley

Retail - flowers and gifts
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[55]

Wa rd S'I'a'l'ion : ba n ners and feed Feed grids and website banners for a flower and gift brand: discounts,

gifting and seasonal days.

clpclilo oo i
aa o Jal

Llagiy agpll (o 2y Ay Al
clitiulie | A 6ling Spisdn
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Beyond food

102
[56]

Click Toys.

SOCIAL MEDIA DESIGN

Retail - toys
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[57]

it Riyalak

'guso JU) 1S

6kl Slibasig lisillogigl o pmo J< Jaau sl Auisd
ool Ao e ole danesly

Lpiol Juj 2541 Zisl) g jg2i alivd Lo

L e s |
oD iyt Syl "jgai” Slwgla X o wiyaics
Slars go
s . < . m
s »
_|.ﬂ_;..l ﬂ'b ....ﬂJ.ng "‘l'l“(:l JJIQ ﬁs:ﬁuwmbas‘u =ilibg pmally fal il s
laldl éaill iy
)
E‘,mmrm Zilig peadl _
o =iliemgd lswilogli
os] o3
dsghig &) pal pijléi gy 2l dym -lan
Jemaiy adilai)

Ailo s 8 asavg aubsill jas

poMll "2l " Sukai s
SL8len] (ST A Al X

Finance application
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STISV] ' : J
Sy guimi Slacluy 145 aly 319 8)0i Jiy JS algouu dpouidll sLitiljio bakax d1%5 dyllo _alaal
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Riyalak:
more posts

Carousels and feed grids explaining
budgeting, savings goals and monthly
reports inside the app.
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Beyond food

[58]

Coach
1IELEL P

SOCIAL MEDIA DESIGN

Fithess

105
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[59]

infuse & | nfu Se.

- . R

B
W

' J1gao clio |

. U85l psUdheliging Jga \ 0
L e g A
Jas il asll igine Jéa ~. . ! : il
- rl I.-__,II_"' I i ]g P : . 1::' '\.I
| | gildl 16 iyl
- 4 i
y D1 3 \ :
LY
qulul ,ﬂf’tﬂ =W 1] . @ infusemedia sa
_ E"}> ,nﬁlse @ @infuse_media
=
SPORTS CONTENT PLATFORM - RECRUITMENT
POSTERS
@& @infuse_media @ infusemedia.sa
Black posters with neon-lime streaks

infuse [eovigmod

calling for sports content creators.
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[60]

Fuel

FUELIT
REACH IT

elall oo
5kl gl
406068 093 Y6 @
YRR ETEIETITY @
indo @ fuslag com O

Pl e
gaadll prie
Bl B 4205 @
«QGBETEIGTTIT @&

ol lerlag com O

il Luo
il sgime 4015
«B66 55 372 0508 @
+QBEETEIRTTTT @

il uelag com D

FAES

Beyond food

pl=Ul das|
aldiedl pas
+O66 54 E20 054 @

SEBESETENETTYY @
info@fusiagcom O

wb o]
b =
+20107 B22 4740 &
«DEEETEMETTTT @
info@iuelag com O

plall alsac
Ll s
+B82 T8 8813518 @

«BREETSTRTTTT @
infa@uslageam O

New identity for the agency: the looped F mark, business cards,

Instagram highlight covers and the “Fuel it. Reach it.” line.

FAEL

- el oo |
Jgu6 @iSg) gautidl sl

CEO AT FUEL AGENCY

107
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[67] ENGINEERING

s T Logo and identity concept
‘ v ‘ o
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[62] SPECIALIST SERVICES

SYLAN EX ° Company profile design

- kL]
L TR TN
AR T 3
L B Y
Fa T
! L

VISYL ANEER

WHEIEE TRADFTICN AL MITHIOUS 1

SYLANEX -

WHERE TRAITIONAL METHOUS END dy=lgll aslhi ¥ Libiglel as Glazil hall o gl Claidl pas

4 ¥
Sliuill daud) pilia | julSol

_ cilzaslly z18
é : TOWERS & COMPLEXES

T
i

dy, il oLyl
COMMERCIAL FACILITIES

oyl goliall
LUXURY HOTELS

COMPANY PROFILE poSdl glladl
= - GOVERNMENT SECTOR

2026 - 2027 PRECISION AT EVERY
HEIGHT

Syl spEdemailoom - OS020002005
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[63]

VIVE RE Logo concept

VIVERE

Design & Construction

Design & Construction
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[63]

VIVERE:
additional < —

I VIVERE |
ogo routes. =] VIVEI
g g L Design
i - &construction
]
VIVERE
Design Eoonsineciion .
»
-
Additional route - not adopted Additional route - not adopted
VIVERE A\
VIVERE >
[ &construction
V/IVERE /
| i
VIVERE - OPTIONS NOT ADOPTED “ VIVERE
E .I. .I. .I. d .I. .I.h |’ .I. --_.__-:_--._‘-.-: ﬁ ~ Live thie Design Build the Futura
XTra routes presented 10 The cllien — F ‘ |
olongside the final iden’ri’ry: a ye”ow Additional route - not adopted Additional route - not adopted

enclosed-frame mark and a blue roof
mark. Neither was adopted.
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[64]

Hair & Make-
up Lab

Hair &
Make-up Lab )

Company A

Profile BOUTHAIR & MAKE
HAIRENARE P LABTS Yolip Ullimste destination for
beauly make- 4l gare, We provide
compranenisive semices W - touch, using the

Version 2025 - 2026 finest international productSiati the [atest technologies.

Our Services

HAIR

Hair ‘siraightening = Haircuts = ‘Coloring = Professional
treatments = Cell Thempy = Extensions = Hair Dietox

MAKEUP & BRIDES

Evening makeup — Engagement makeup — Bridal makeup with
halrstyling and accessones — Soft glam makeup — Classie
makeup = Natural makeup — Modern editorial makeup.

NAILS

Classic and Russlan manicure B pedicure - Gel gxtenslons
Mail design and French tipe — Poly pedicure — Acrylic nalls
Poly gel = Soft gel = Dip powder nails.

Company profile design
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[64]

Hair & Make-
up Lab: the
7 slides.

INNOVATION
' ' - 4

Why Choose
HAIR & Make-up LAB

At HAIR LAB, we go beyond
beauty services we create an
experience,

Here's why our clients choose
us as their trusted beauty
destination :

Innovation ) —\
From Jeddah! : Cajy,

o .

HAIR LAB Brush

HAIR & MAKE-UP LAB - COMPANY PROFILE

Address:
v £ B

Why Us, Innovation, the exclusive hair
» brush and the Jeddah-to-Cairo launch
slide.

'F:hl:'!'_l.l'.‘ Numbers:

Social Media:
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[65]

I I o
=171 B 2l A gy el o ety
! ' 25l s sl il
N acgall M seiimig Jhe 000 T S dagil il s TR Dy easls
71 A il gy s Lu i B0 B bai B ILY g T A 1)
D ayllal gl fBusg ﬂ-!-—Lu.I il ity . Ll penniil
T i

s il plaad Sl e £l M_IJ A A2l
sl il i O L J—aplallng gl _asn
il O Dbkl 120 (Sikaai
e, ileog Al

eyl 8 g

(GriSw iia)

puapll 3/ gagall | ajlogl /gt . .
40360 /@sluall Company profile and project

presentation
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[66] EVENTS & ENTERTAINMENT

sensa'l'ion Even'l's & SKOF . Brand presentation and poster design

Sensation Events
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[67]

UBG.

EVENTS MANAGEMENT & PRODUCTION

WE SEE THE WORK.
YOU SEE THE EVENT.

Carousel campaigns and brand content for UBG
(Unify), an events management and production
company working across Saudi Arabia and the
UAE: one dark, cinematic system with a single
orange accent.

SAUDI ARABIA & UAE

116

UBG

WHAT WE
SEER \\

|

WHATYOU ,
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[67]

UBG: what
we see Vs
what you
see

A nine-slide carousel that pairs each
finished event with the build behind it.
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UBG

WE ARE SORRY YOU
THOUGHT MANPOWER
WAS JUST ABOUT

WE ARE SORRY YOU
THOUGHT WE ONLY

WE ARE SORRY YOU

THOUGHT GREAT EVENTS

Beyond food

WE ARE SORRY YOU
THOUGHT EVENT
PRODUCTION WAS

118

[67]

UBG: we are
sorry.

UBG. - CAROUSEL CAMPAIGN

“We are sorry you thought...” A tongue-
in-cheek carousel that corrects what

people assume events companies do.
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[67]

UBG U U
UBG:
UBG

®
} ' IBITIONS EVENTS
SO LUTI 0 NS L og |Ia'n!‘ing to execution, Seatiless planning, cooﬂdlnatlon N so I Ufl O n s [ ]
l we bring your exhihitian to life xécut;efn i{it:fver cfcca&

o j nll__ I F

'Everything your event
needs, all in qna place

E "h--“iiu-u"

L TR | /

: U U U
P 1 \ ; I "
L4 :I ‘ : ‘ 4
_ . | =Y |
CONFERENCES ' E.NTERTJ NL ENT [ 'IT . FESTIVALS
Professional experienees designed | The right tal he rtéfht e)ipeeriqénr:e, Big ideas, bigger experiences %&
for connection, engagement, and mpact the right at ere | i We make every moment coun_t %
| ; [ i ; | _h b | ' .L!':_: ‘ | )
U ETTT B b
WA N ™ :M | ‘l i
] ‘ ll‘Jl | | | |

UBG. - SERVICE CAROUSEL

Exhibitions, events, conferences,

entertainment and festivals, closing on
“one partner”.
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UBG:

The right people - B : ma n powe r
— Thg_right e‘i’t_ b o \/ x: = ?‘ .’?@ . i a nd
K e B production

UBG

We make sure ever
and represents you
Event-ready

THINKING

WE THINK PRODUC

LET'S COORDINATE
YOUR NEXT EVENT

"~ UBG E)flar'ss and coordinates events by bringing together
venues, production, technical elements, & event teams
to create a seamless & well-organized experience

D UST
u

Manpower, event planning and live-
production posts built on real on-site
photography.
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[67]

UBG: who

@ Exhibitions
© Events
: lical e Fﬂrm:nr fora s ! ! a
experience : @ Conferences
@ Entertainment

© Festivals

WHEREVER

MTHE EVENT

EVENT TAKES YOU

: ' bl . - From intimate i
G E I N - N gatherinc
| I . 9 oul Or exp

OUR

CLI E NTS

UBG. - COMPANY CAROUSEL

Y WE MAKE IT Who we are, what we do, services,
| clients and contact in a black-and-white
collage system.

NNNNNN | . "_: .J ' /
. '_-" " £ ¥
.%:f., p

-

unifybz.com | |nfo@un|fybz com : -_
+966542882944 | +114801289 L lJ
-

. \\_,M W
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[67] UBG. - POSTERS AND SINGLE POSTS

o Brand poster, a listening-first post, an Unify comparison post and a
UBG: campaign moments.

National Day greeting.

y UBG u

~ Events without Events with HAPPY
UNIFY UNIFY ! | |
. NATIONAL DAY
CREATE —
\ ' L We g S i
CONNECT irst
‘ We understand your % :
) event;style & needs
Celebrating the culture that inspires us and the vision
I N S p | R E that drives us forward

U
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[68]

NAMATT

namait-

oo laigaai sLill Gyl pa bl J ol

b

[N ——

NAMATT

[ NA-MA-TT ]

/NOUN/

a particular way in which something is
done, is organized, or happens

o1l igpislul lindgo Ig)gj

[ XN} n- W namatt.com | [ ]

G

E-commerce social media
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[68]
namatt-

(ol s il s otsn Jil O ) N AMATT:

more posts

Orange and black posts for kitchen,
backpack and air-fryer products, plus
the full feed grid.
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[69]

Black Muse.

PHOTOLAB & BINDERY

ONE MARK.
FROM POSTER TO PACKAGING.

Campaign posters, seasonal stories, a logo system

and material photography for Black Muse, a
photolab and bindery.

JEDDAH, SAUDI ARABIA
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[69] BLACK MUSE. . CAMPAIGN POSTERS
s A portrait poster, a Flag Day story and an Eid story sharing one logo
Black Muse: campaign posters. wpor

&

BLACK MUSE

2 Al

FASHION & PORTRAIT PHOTOGRAPHY

N i

Sy

%‘3-:\.

uv)lo 11 é=!_||:l'

pito Jolag a0 Ayli s
agil agab yull yuwlil o

2026 1447

2026

BLACKMUSE et mupanons BLACKMUSE.SA 16 : BLACKMUSE.SA
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BIaCk Muse: pri n-l- and pac kaging A print campaign and a velvet-lined presentation box.
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[69] BLACK MUSE. - BRAND SYSTEM

BIaCk Muse: Iogo sysll-em . Logo construction, clearspace and colour variations.

&) U

BLM:K MUSE BLACK MUSE

O (O |
(y kii : BLACK MUSE
L

.‘-ﬁ-‘-..ﬂ-ﬂ g -.r

BLACK MUSE!




Abdullah Al-Fayez Beyond food 129

Black Muse:
the material
story.

T i e R T T L T T B TS,

AT TR T E Tt i e e e ST e e e e

- e

L

BLACK MUSE. - MATERIAL PHOTOGRAPHY

Linen, leather and suede finishes on

bound boxes and swatch books.
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[70]

Bottom Line.

*
-~ =
Even the Best Product alaiiall Jeaal gia
Requires Marketing (g gl
—= = =l -
adig gling goil|
Pasting isn'{ Endughy A levaliad clgud|
s = = .
= - Growth Requires Time
i Consistency is the Key
bk Lije
4 | bt _ BUSINESS CONSULTANCY
Fm R ll::’_k: : " 5 -5 % o % % o%e % o? : ‘l § At i N a0 o d ?m
e e o T or : : : t : : o : T r Bl W mnincn L “ﬂilmll

Social media design
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[71]

Saudi
Olympians
Association

3 PR N T ;;51{:.-:'-;'2 ‘o
-"-'”LC lﬂ-'l-ﬂ h { GRGENDAGEHS
t HELTER

)} 16 §

Pqumur L

lnj_mcul’:slj 1

? J-lJ,J |” JJ"i!l

) [ ulelVl :na dupe dajlio JUgi
L VA | 2022 dugiull duolgll

aAll Uga 0o snyyeg :nage 1w o el Jgl gla saale (G ila
o6 yudli é1n 2022 digi il duclglll ulalll g eyl iy
dhlooll d _1ag)li cl_b:to.I.I::_u.Lo A all o le o Jjill d_ily

sujell ollellg diagewl] dujofl

ee - e oo 1
duilill dajLuuol|
La:..uLt_r]_na_uLLEI dpoll dinge wll dujell d Slooll dJI_LUJ

auiigt b ouinly nd d_widlio ,digi 1l dualglll ulelll g
ligijgs - gillio u:uTml::

Milano Cortina 2026 series for the Saudi
Olympians Association: first Arab

Soudi

participation, opening ceremony,

athlete profiles and result posts.
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Saudi

Olympians:

Winter
Olympics.

132

SAUDI OLYMPIANS ASSOCIATION .- SOCIAL MEDIA

DESIGN

Sport explainers, the history of winter

sports, athlete announcements and the

Pernilla Wiberg election post.
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Saudi
Olympians:
everyday
posts

The “On This Day” series, Saudi Flag
Day and the Arafah post.
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04 / CHAPTER - PAGES 135-142

Al & CREATIVE
WORKFLOW.

Visual creation, project coordination and delivery. i

The work behind the
work

141

From brief to handover

135

Al-assisted visual
creation
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[72] CAMPAIGN IMAGERY

Al-assisted visual creation.

Architecture, interiors and lifestyle scenes directed with Al for real estate
campaigns.
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L b
Sl ] ui
o s = -
hJ e | 0 il T'!.I ¥ ‘:': ]
! ¥| E. N |
i i _ { ]
X | | i !
el i | 4w |
it =i = -
¥ s .I ] - -‘. Al - -~
oy 1 1 X
L
1
]




Abdullah Al-Fayez Al & creative workflow 136

[72]

Al: concept
visuals

Concept images: a doorway info the

desert, a body sculpted from bricks, a
grocery comparison, a seedling through
concrete and a plan-to-model still life.
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[72]

Al: Saudi

heritage and
real estate.

AI-ASSISTED VISUAL CREATION. - HERITAGE AND
ARCHITECTURE

Heritage portraits in Najdi settings and
night-lit residential renders used as
campaign visuals.
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[72] AI-ASSISTED VISUAL CREATION. - Al CAMPAIGN IMAGERY

. Sales-centre, family and interior scenes directed with Al to carry Lavida's
Al: real estate lifestyle.

launch and offer campaigns.

TOrn ey B 1T




Abdullah Al-Fayez

[72]

Al: fitness
after dark.

Al-ASSISTED VISUAL CREATION. - FITNESS SERIES

A dark, wet-street series of runners and
gym athletes with a lime accent.

1Y

Al & creative workflow
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[72]

Al: gym and meal-prep still life

Gym flat-lays, car interiors and meal-prep hands for supplement and

meal-plan brands.
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Al & creative workflow

FROM BRIEF TO
HANDOVER

How | take a project from the first conversation to the

final files.

01

Understand

Clarify the brief, audience,
deliverables and visual
references.

02
Develop

Explore directions and refine

the selected concept through
feedback.

03

Build

Set the logo, palette,
typography and graphic
system.

04

Apply
Extend the design to

packaging, brand touchpoints
and content.

06}
Coordinate

Use Sheets to organise
deliverables, revisions and
progress.

06
Deliver

Review the artwork, prepare
the agreed formats and
organise the handover.
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Deliverables & timelines Track The requested artwork, formats,
B E H I N D deadlines and handover status.

The creative work needs a clear system

behind it.

Organise post topics, campaign assets and

Content coordination . .
publishing requirements.

Keep client comments, revision rounds and

Feedback & revisions | |
file versions organised.

Prepare files for the agreed digital and print

Production & handover . |
uses, with clear folder and naming.




NO TWO

ARE THE SAME,
AND NEITHER
ARE THEIR
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WHAT | CAN
Identity systems Packaging & print
B I LD F R Logos, colour, typography and Packaging artwork, dielines, brochures
guidelines built to be applied. and company profiles.

YOUR BRAND. - o

Campaigns & social  Al-assisted visuals

Campaign ideas, feed systems and Concept imagery and production
daily content in Arabic and English. support, directed to fit the brand.

lﬂ”“”’]
AURORA |

L V Guldal (3,8
LAVIDA REALTY
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Bring me your brief.
'll build the system.

View more work on Instagram

%

Abdullah Al-Fayez

Graphic Designer - Based in Jordan, working worldwide

Branding, campaigns and social mediq, in Arabic and English


https://www.instagram.com/gd.iab/

	Cover
	How I work
	Based in Jordan, built for the Saudi market
	Introduction
	What drives me
	Selected work
	Food & beverage
	Grams
	Crêpeaholic
	Healthy Nutrition
	Rosine Chocolate
	Tamra Twist
	SnackTock
	Vita Station
	SLITEAT
	Fitness Square Meals
	La Boutique de Salads
	JO.LION
	Shawarma Shaker — Menu
	Wich
	HMMMB
	Have Eggs
	Bite em
	Blanca
	BKG & Ribal Burger
	Pasta Tutti Giorni
	Nawa
	Lokma Bay
	Boo
	OLI
	Al Attar
	West Bar
	Trov
	Rift
	Buzz Specialty Coffee
	Snug
	The Hub
	Holistic Nutrition Carolina

	Beyond food
	Lavida Realty
	Elite White
	Elite Crown
	Elite Avenue
	Aurora Residences
	Lanora
	Elite Horizon
	Lavida: interior editorial
	Riva Housing
	ERB Realty
	Sama Abdoun Towers
	Diamond Night
	Miimz Tint
	Paulo
	Tela
	Evi Design
	Ward Station
	Click Toys
	Riyalak
	Coach Tahani
	Infuse
	Fuel
	SMT
	SYLANEX
	VIVERE
	Hair & Make-up Lab
	World of Innovation
	Sensation Events & SKOF
	UBG
	NAMATT
	Black Muse
	Bottom Line
	Saudi Olympians Association

	Advertising campaigns
	HASK
	Fitness Square Meals — App Launch
	Miimz / Eid Campaign
	Lavida / New Year 2025
	Lavida / National Day
	The Hive / Arabian Latte
	Freek / Live Event

	AI & creative workflow
	AI-assisted visual creation
	From brief to handover
	The work behind the work

	No two brands are the same
	What I can build for your brand
	Contact

